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Epstein et al. (2022)

1. “Pay less for health plans due to the new Covid
relief law.”

2. “You can pay less for health coverage.”
3. “For less than $14 a month, I’m

covered—doctors visits, meds, vision & dental.”
4. “Keep kids healthy throughout the school year

with free or low cost health insurance.”
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Epstein et al. (2022)

“the insurer will do this even though that sicker
insured will cost the insurance company significantly
more to cover. In other words, your act of buying a
policy not only insures you against future risk, but it
is also charitable—an act of generosity. By buying a
policy, you would be funding health insurance
coverage for a sicker person.”
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Policy Description

This gives us a few options
▶ In particular, “people will receive the

summary when shopping for coverage,
enrolling in coverage, at each new plan
year, and within seven business days of
requesting a copy from their health
insurance issuer or group health plan.”
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▶ Require the following wording: “As of 2025,
7.6% of Americans do not have health
insurance. When everyone is insured, we all
benefit. Do not make others have to cover
your costs when you get sick. Get health
insurance.”

▶ Conspicuous and at the beginning of the
document

▶ Increase uptake in those looking for insurance
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Efficacy

“Assuming that $100 million in online
advertisements targeting higher income consumers
based on the Self-Oriented theme were instead
switched to the Responsibility theme, the improved
strategy could cause an additional 3.52 million users
to click” (Epstein et al., 2022).
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“Overall, the letters raised enrollment by 1.3 pp, or
16 percent, which is equivalent to offering this
sample an additional $25 to $53 per month in
subsidies” (Domurat et al., 2021).
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additional regulation cost

▶ Nudges and framing do not replace
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Thank you!

Questions?
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